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Italy Non-Life and Life  

Italian Insurance Sector Maintains Strong 
Growth Despite Sluggish Economy
Italy’s insurance market remained buoyant in 2014 and is well-placed to continue to grow in 
2015, driven by demand for life products. A second consecutive year of double-digit expansion 
in gross written premium (GWP) came despite a diffi cult economic environment, although the 
Italian government is gradually making headway with its reforms to stimulate productivity.

In 2014, total GWP rose 20.7% to EUR 143.3 billion, building on the 13% increase achieved 
in 2013 (Exhibit 1). This was driven by demand for life insurance, with low interest rates 
pushing investors away from traditional products (such as bank deposits and investment 
funds) and towards alternative investment solutions. In particular, according to the insurance 
trade association, the Associazione Nazionale fra le Imprese Assicuratrici (ANIA), new 
products derived from the combination of segregated funds and unit-linked investment funds 
gained momentum. While an increase of GWP in the region of 20% or above may be harder to 
achieve in 2015, A.M. Best expects another year of double-digit growth. 

Since the global fi nancial crisis of 2008, Italy’s economy has been struggling and gross 
domestic product (GDP) has contracted for fi ve out of seven years. In 2014, the decline slowed 
with a 0.4% fall in GDP, refl ecting governmental reforms and the strength of exporters (many 
of which are family-owned small-to-medium enterprises).

The International Monetary Fund (IMF) predicts real GDP growth will be 0.7% in 2015 
and 1.2% in 2016, although political instability, high debt and a large shadow economy are 
contributing to the slow recovery. Furthermore, low labour productivity, which is signifi cantly 
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Exhibit 1
Italy Non-Life & Life – Key Facts
Indicator 2008 2009 2010 2011 2012 2013 2014

Population (Millions) 58.7 59.0 59.2 59.4 59.4 59.7 60.0

Gross domestic Product (Eur Billions) 1,632.9 1,573.7 1,605.7 1,638.9 1,615.1 1,609.5 1,616.1

Change in real GdP (%) -1.1 -5.5 1.7 0.6 -2.8 -1.7 -0.4

Infl ation (%) 2.4 1.1 2.1 3.7 2.6 0.7 -0.1

unemployment rate (%) 6.8 7.8 8.4 8.4 10.6 12.2 12.8

Insurance Penetration (%)

Life 3.34 5.15 5.61 4.51 4.32 5.29 6.84

Non-Life 2.29 2.33 2.22 2.22 2.19 2.09 2.03

Total 5.64 7.49 7.83 6.73 6.51 7.38 8.87

Insurance Premiums Written (Eur Billions)

Life 54.6 81.1 90.1 73.9 69.7 85.1 110.5

Non-Life 37.5 36.7 35.6 36.4 35.4 33.7 32.8

Total 92.02 117.80 125.72 110.23 105.13 118.79 143.32

Change in total Premium Volume (%) -7.14 28.02 6.72 -12.32 -4.63 12.99 20.65

Source: International Monetary Fund, World Economic Outlook Database, April 2015; Associazione Nazionale fra le Imprese 
Assicuratrici; A.M. Best data and research
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below most of the major economies in the Organisation for Economic Co-operation and 
Development (OECD), is a key structural problem. According to the IMF July 2015 country 
report for Italy, there is a causal link between the inefficiency of the public sector and low 
labour productivity. The research adds that government spending could be made more 
efficient if legislation and the public administration reform agenda were accelerated. In 2014, 
Italy moved into deflation, while unemployment continued to rise to 12.8%.

Outside Italy’s borders, a mild recovery has so far been driven by a weaker euro, lower 
commodity prices and easy monetary policy that allows for refinancing. Concerns remain over 
the geopolitical situation in and around the Eurozone, and in September, the European Central 
Bank (ECB) maintained interest rates at a record low level of 0.05%.

Life Sector Buoys Insurance Market Growth
A large proportion of the insurance market is dominated by life products, representing 77.1% 
of total GWP in 2014. Life premiums amounted to EUR 110.5 billion, growing by 29.9% since 

2013, compared to non-life GWP of 
EUR 32.8 billion (a decline of 2.7% 
from 2013). As Exhibit 1 shows, life 
insurance penetration is high at 6.8%. 
Data from ANIA for 2014 confirmed 
a consolidated trend observed since 
1998, with a widening gap between 
life and non-life premium growth 
(Exhibit 2).

Long-term life insurance (“Ramo I” – 
as per the Italian categorisation) and 
life insurance unit-linked products 
(“Ramo III”) are the biggest segments 
in the Italian life market, representing 
75% and 20%, respectively, of 
life premium income in 2014. In 
light of the low returns offered by 

fixed-income instruments, investors and Italian families divested their savings from Italian 
government and corporate bonds, reducing them by EUR 63.3 billion in 2013 and EUR 112.9 
billion in 2014. If interest rates increase in the near future, A.M. Best expects bonds to be in 
demand again.

The appetite for more diversified investment and higher returns sustained the top-line growth 
in premiums in 2014, consistent with 2013 trends. In 2014, unit-linked products allocated 
the largest share of assets on corporate bonds (36.0%) and equity investments (35.1%) with 
the remainder distributed between government bonds (23.5%) and short-term investments 
(5.3%). While the Italian insurance sector has committed more than a third of investments into 
equities, two of the largest competitors, Allianz S.p.A. and Assicurazioni Generali S.p.A., which 
are rated by A.M. Best, tend to have more conservative portfolios that are reflective of their 
presence outside of Italy. 

As cited above, non-life GWP continued to decline in 2014, decreasing for the third 
consecutive year. This contraction was reflected through its largest segment – third-party 
motor and marine insurance (representing 46.4% of non-life premium income) – and which 
continued to remain under pressure with a decline of 6.5% following a decrease of 7% in 2013 
as prices fell due to the high levels of competition in the market. 

Exhibit 2
Italy – Non-Life & Life – 
Gross Written Premium Growth (1998-2014)

Source: The Associazione Nazionale fra le Imprese Assicuratrici (ANIA)
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Market Performance Positive
The net result after tax for the insurance market as a whole for 2014 was EUR 6 billion, up 
by EUR 800 million, or 15.4% in 2014, with positive contributions from the life and non-
life sectors (both posting a EUR 400 million increase). The life sector achieved a positive 
technical result for 2014 of EUR 2.8 billion, albeit declining from 2013 levels of EUR 3.3 billion, 
according to data from ANIA (Exhibit 3). This was a result of an adverse development of 
technical reserves – following the rise in premiums level – and expenses both in terms of 
acquisition and administrative costs (increasing 7.7% from 2013). The ratio between technical 
profit and GWP was 0.6%, compared to 0.8% in the previous year. Claims losses remained at 
levels comparable to 2013.

A.M. Best notes that while the non-life segment outperformed the life sector in 2014, the 
life segment has been more volatile, as illustrated by Exhibit 3. This in part reflects the 
investment performances of life insurers, which have been very poor during periods of 
financial difficulties – notably in 2008 and 2011.  

Among the two main life segments, unit-
linked policies reported underwriting 
profit on a calendar-year basis between 
2010 and 2014. In particular, in 2014 this 
segment recorded its highest technical 
profit (EUR 723 million), up by 47.9% 
compared to 2013. In contrast, long-
term life insurance reported technical 
losses in 2010 and 2011 but produced 
significant profits over the last three 
years. 

The 2014 combined ratio for the non-
life sector remained consistent with 
2013 at 90.1% as an increase in the 

Exhibit 3
Italy – Non-Life & Life – 
Technical Performance (1998-2014)

Source: The Associazione Nazionale fra le Imprese Assicuratrici (ANIA)
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Exhibit 4
Italy – Non-Life – Combined Ratio (1998-2014)

Source: The Associazione Nazionale fra le Imprese Assicuratrici (ANIA)
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expense ratio was balanced by an equal decrease in the loss ratio (Exhibit 4). This translated 
into a technical profit of EUR 3.6 billion, up by EUR 126 million from 2013, as shown in 
Exhibit 3. The ratio of technical profit over GWP was 10.7%, unchanged from the prior year.

The loss ratio fell largely due to a reduction in third-party motor and marine insurance losses, 
with these two lines of business representing 53% of total non-life GWP in 2014. The decrease 
in the loss ratio was offset, for these same products, by a corresponding increase in the 
expense ratio. According to data from ANIA, this brought the combined ratio up to 90.5% from 
88.2% in 2013 for this line of business. 

A.M. Best expects the motor market could benefit from the improving economic conditions, 
with the Automobile Club Italia reporting new car and motorbike registrations rising by 9% on 
a year-on-year basis as of August 2015. Furthermore, according to the Italian National Institute 
of Statistics (L’Istituto nazionale di statistica - ISTAT), 2013 saw a further decrease in car 
accidents and casualties, down by 3.7% and 9.8%, respectively. A.M. Best notes this trend has 
been observed over the last few years; however, regulatory developments in the motor market 
could negatively affect insurers. In April 2015, the Italian Parliament commenced the validation 
process for a bill relating to competition in the insurance market – “D.d.l. Concorrenza”. The 
legislation includes measures to improve transparency, tackle fraud and further facilitate 
competition, with particular reference to the motor insurance market. The bill’s ultimate aim is 
to bring current rates closer to levels observed in other European countries (see panel below, 
“Italian Regulatory Developments”).

As at the end of 2014, total insurance market investments amounted to EUR 568.5 billion, 
of which 85% was attributable to the life segment. For both non-life and life, net unrealised 
gains were EUR 59.3 billion, up from EUR 20.8 billion at the end of 2013, due to the 
reduction in interest rates. The result is largely attributable to the considerable amount of 
fixed-income securities in the portfolio (80% of total investments). The investment in Italian 
bonds has steadily increased between 2009 and 2014, moving from EUR 179 billion to EUR 
336 billion and from 48% to 59% of total investments (excluding real estate, intercompany 
loans and participations). A.M. Best believes this shift is partly due to the higher yields 
granted by Italian bonds, which have become increasingly attractive in a low interest rate 
environment.

In terms of profit and loss, overall net investment income and realised gains amounted to EUR 
25 billion in 2014, up from EUR 22 billion in 2013. Consistent with the portfolio composition, 
the largest share of income was derived from corporate and government bonds (53%).

From a solvency standpoint, the Italian insurance market looks solid. The buffer on the 
regulatory margin increased to EUR 46.7 billion, or 3.5% as of the end of 2014, with an excess 
of almost 90% over minimum requirements in Italy. Furthermore, according to the results 
of a stress test conducted by the European Insurance and Occupational Pensions Authority 
(EIOPA) and published in November 2014, the Italian insurance market was deemed adequately 
capitalised under Solvency II requirements.

Overseas Insurers Engage in M&A Activity 
The Italian insurance sector has seen some merger and acquisition (M&A) activity in recent 
years, increasingly involving overseas market participants. As of 31 December 2014, there were 
226 insurance companies or branches established in Italy, of which 125 were domestic and 101 
were representatives of overseas companies. Out of these, there were 124 non-life insurers, 
69 life insurers, 26 composites and 7 were operating as reinsurers. In 2013, there were 232 
registered insurers or branches in the country.
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Since 2012, M&A transactions within the Italian market have included the integration of the 
Unipol and Premafin/Fondiaria-Sai groups, which aimed to address solvency deficiencies 
of the latter. Unipol Assicurazioni, Milano Assicurazioni and Premafin later were merged 
into Fondiaria-Sai, which subsequently assumed the name UnipolSai Assicurazioni S.p.A and 
became operative in January 2014. Following these deals, the Italian non-life market has 
become dominated by three main players – UnipolSai Assicurazioni, Generali Italia and Allianz, 
representing 53% of the total market size in terms of GWP in 2014. 

Transactions have continued in 2014, for example UnipolSai Assicurazioni sold its property and 
casualty insurance business including a premiums portfolio worth EUR 1.1 billion, 729 agencies 
and 500 employees to Allianz S.p.A for a total consideration of up to EUR 440 million in March 
2014. In September 2014, Direct Line Insurance Group sold its Italian and German operations to 
Mapfre, S.A. for EUR 550 million. The following month, RSA Insurance Group announced the sale 
of its Italian branches to ITAS Mutua. RSA passed on insurance liabilities of GBP 434 million with 
their associated assets and received a goodwill payment of GBP 19 million.

Italian Regulatory Developments
In A.M. Best’s opinion, one of the most significant challenges facing the Italian insurance 
market is the uncertainty regarding regulatory developments taking place in the country. 
As mentioned earlier, the proposed legislation “D.d.l. Concorrenza”, which is currently 
being debated in the Italian parliament, aims to improve competition and transparency for 
customers, with a significant focus on the insurance industry. Key changes would include the 
obligation for motor insurers to introduce discounts when insureds agree to install devices 
such as black box recording units or systems to detect if a driver has consumed alcohol 
before driving. 

The law may therefore depress premium rates as insurers will be bound to specific 
thresholds when these additional transparency conditions are met. A.M. Best understands 
from discussions with market participants that there is a concern that some of the 
parameters applied in calculating premiums, such as the number of accidents occurring on 
average on an annual basis in a particular region of the country, may be disregarded.

Recent amendments to Article 7 of the law were strongly opposed by ANIA’s president, Aldo 
Minucci, in July 2015. He stated that the removal of the obligation to certify the seriousness 
of injuries such as whiplash by the use of specific devices clashes with the need to tackle 
insurance fraud, which has been a significant issue in the Italian motor market. According 
to ANIA, this would translate into an increase in premium rates for customers, rather than 
a decrease. Furthermore, ANIA added that allowing the insurance regulator, Istituto per 
la Vigilanza sulle Assicurazioni (IVASS), to set the level of premiums and discounts by law 
would be in contrast with the principle of competition granted by the Italian constitution 
and the European Community.

Separately, the introduction of a mandatory policy covering catastrophe risks remains under 
consideration. The aim is to transfer part of the ultimate exposure to claims costs from the 
government to the private market, with property owners paying an annual premium while 
benefiting from fiscal incentives. A.M. Best notes some market participants believe the plan 
would address some of the inefficiencies of the current system – where the government is 
required to cover all the expenses – and speed up the process of damage estimation and 
ultimately reconstruction.
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A.M. Best notes consolidation has involved both non-life and life companies, with overseas insurers 
and private equity firms seeking to gain a foothold in Italy. This reflects the strong growth of the 
life market as investors seek alternative products. Meanwhile, although the non-life sector has 
experienced a contraction in its top line, it has posted good net results and is profitable. 

Challenges on the Horizon
A.M. Best expects total GWP will grow during 2015, sustained by demand for life products in 
particular. According to data published by IVASS in August, in the first three months of 2015, 
GWP increased by 12.2% to EUR 39.8 billion on a year-to-year basis. In particular, the life 
sector reported an increase of 16.3% to EUR 32 billion, which was partly offset by the non-life 
segment (down by 2.0% to EUR 7.8 billion).  

While for 2015 an increase in interest rates is not expected to materialise, this remains a 
potential offsetting factor when looking at future growth in life premiums. As other products 
appear more attractive, there might be an outflow of capital that may be absorbed by more 
traditional investments. Meanwhile, the decline in non-life GWP is likely to continue in 2015, 
albeit contained by the increase in premiums observed in segments other than third-party 
motor and marine insurance. 

The non-life market will remain characterised in 2015 by high competition existing in the 
motor segment. Rates will continue to be under pressure, in line with 2013 and 2014 trends, 
albeit remaining at levels above the European average. Moving beyond 2015, the competition 
bill, “D.d.l. Concorrenza”, if approved, will contribute to a further reduction in motor 
insurance premiums. These negative factors will be partly mitigated by Italy’s improving 
economic environment, which should sustain premium growth for the other non-life 
segments, in particular comprehensive and collision insurance, supported by an expected 
increase in car sales. 

Furthermore, political and economic stability within the Eurozone will remain key, particularly 
in light of insurers’ investment profiles. A.M. Best also believes that minor elements of concern 
remain in respect of insurance companies’ exposure to Italian sovereign debt.

Exhibit 5
Italy – Non-Life & Life – A.M. Best-Rated Companies
Ratings as of Oct. 15, 2015.

AMB # Company Name

Best’s Financial 
Strength Rating 
(FSR)

Best’s Long-Term 
Issuer Credit 
Rating (ICR)

Best’s FSR & 
ICR Outlook

Best’s Financial 
Strength Rating 
Action (FSR)

Rating 
Effective Date

85309 Allianz S.p.A. A+ aa- Stable Affirmed 6-Aug-15
85071 Assicurazioni Generali S.p.A. A a Stable Affirmed 10-Oct-14
94069 Enel Insurance N.V.1 A- a- Stable Assigned 23-Jul-15
90115 Eni Insurance Ltd.2 A a Stable Affirmed 21-Aug-15
Notes:
1: Captive based in the Netherlands owned by Italian company Enel S.p.A.
2: Captive based in Ireland, owned by Italian company Eni S.p.A.
Source:  Best’s Statement File - Global, A.M. Best data and research
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